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3.0 AIMSAND OBJECTIVES

At-theend of your study of this unit, you should be ableto

e Follow the technique of writingfor TV visuals;

® Prepare ascript for TV documentary;

e Write the script for a publicadvertising film and a newsstory.

3.1 INTRODUCTION

Whilewritingscript for a newsfilm or an advertising film one hasto keep in mind the
visua possibilitiesof the script whichthewriter hasin mind. A newsfilm isavisua
presentation of a newsevent. In practical terms, for example, it could even bea road
accident. Therefore, the scriptwriter for news hasto have alook at the rush of films
taken by the cameraman whoisawaysin a hurry since he hasto meet the deadline.
Visua newswritingfor newsfilm, therefore, alwayspresupposesavailabilityof visuas
beforehand and, to that extent, it iseasier to write wordsfor the visuals.

Ad filmson the other hand, are something which haveto be entirely created by the
writer. He hasto think beforehand about theinterest of the consumer of the medium,
that is, whether thefilmisbeingshownacrossthetelevisionor inexhibition hallsalong
with thefeaturefilmsor before aselected gathering of consumers. According to the
projected taste and identity of theclient, therefore, the creativescriptwriter hasto hit
onan idea; tovisudiseit mentally and then write the script.

Meanwhile, the scriptwriter for TV newshasto understand theimportanceof the
particular newsitemi.e. at what portion of the NewsShow a given newsitem isbeing
slotted. Since'news isthe report of an event and on TV it is projected audio-visually,
wordsare awayssubservient to pictures. Wordsin a newsfilm are complementary or
suppl ementary tothevisua swhichhavealready been established by camera. Adfilms,
alsowordsbasicaly, cater totherequirementsof thevisua swhichareprimarily meant
for motivating the viewer, whoin the ultimate analysis, isthe consumer, likely to buy
the projected product. (In Public Service Advertisement — PSA Films, theaimisto
present an ideato theviewer.)

A comparison of these two techniques can be seen in thefollowing examples.

3.2 WRITING FOR A DOCUMENTARY

Incontrastto Ad filmsand Newsfilms, documentary isvery different. Itsspan could be
anything between 20 minutes to 120 minutesor it could be serialised aswell. The
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treatment of thedocumentary isvery differentfromthetreatment or an aa titm or news
film, where the'time spanisvery short and one hasto hit t he point directly.

By itsvery nature, inadocumentary there hastobean element of establishment of the
subject — resultsof subject research should beelaborateand logical. Also, enough time
should begiven tothedevel opment of thesubject sothat thetheme of thedocumentary
sinksinto public mind. The stress, therefore, in adocumentary ison the subject
research. Say forexample, let usconsider thesamethemei.e., ' Literacy amongwomen
folkinrural ared", asthesubject of a public purpose ad film. On athemelike literacy
of rural women the subject research will include detailed figuresof literates im the
country and the number of women literatesin a given society. To makethedata
interesting theimaginative producer should think in termsof graphic illustrations of
basicdatacf literacy inwomen and then placethesein agivenreference point. Thismay
be avillagein aparticular district in India. The documentary should try to provide a
profiledf thetribeor casteor language profileof thevillageinwhich thedocumentary
will beshot. The research part of the documentary should provide cluestothe
scriptwriter to produce ashooting script. Thebreaking down script should provideshot
detailsand therest will follow asin case of ad -film or news film.

Thetechnique of writingfor adocumentary isalso quite different from theother two
categories. For documentary scriptswordsshould follow visuals, but should be written
inanarrativeform. Whereas, in an adfilmor in a newsfilm economy of wordsis
absolutely necessary.

Inadocumentary narration alittle moreinformati on needstobe givenkeepingin mind
theinterest of the viewers. In modem documentaries the anchor person and his
persondlity areexplaited tadrivehomg agiven messageanditistheanchor person who
dgnsoff thedocumentary. But so far astechnique of productionisconcerned thereis
hardly any difference intermsaf thedrill involvedinfilm making, ad fitm andnewsfilm
making.

Thetechniqueof documentary writingisdifferentfromother twocategories. Thespan
of documentary ismoreelaborate. The narrationsshould includeinvestigativedata by
which thelogic behind the theme isestablished beforethe viewer. In theend, the
viewer should beiin apositiontofeel theemergenceof amessageor shouldfeel enriched
with someinformation which isaudio-visuallycommunicated to him. If thetheme df a
given documentary ison the New Market of Calcuttaafter it wasdestroyed by a
devastating fire, the scriptwriter should concentrate on the history of thearea. He
shouldtry to visualy record old Calcutta by filming still picturesand paintings of the
oldcity asavailablein various museumsand, fromthere on, should talk about theorigin
and growth of thecity, thetrade which flourished at the Port-city 300 years ago, the
birth of capitalism and whdlesale-cum-retail tradein early years of British Indiaand
then the expansion of the Mew Market when Cal cuttawas declared as the capital city
duringBritishRaj. From thereon, thesituationof themarket just before thefirecould
benarrated by meansof oldFilms Division'sfootageand then there-built New Market
could beshown with the anichor person rounding off the narration with an appropriate
commentary hinting upon the future of tradein Calcutta.

Stepsin documentary writing

1) After the selection of theme, the message should be churned by the
producer-director in hismind and research should beinitiated on thetheme. Here
the story isregarding the burning out of the old New Market buildingin Calcutta.
Hence thefirst step would be to conduct research about the area, the economics, -
politicsand sociology of Hogg Market, asit wasknown in the 19th century.

2). Thenext step would be the making of thefilm treatment, the fineof the story, the
imaginative way of narrating atheme culminating in the shooting script.

3) After havingarrived at the shooting script which will give anidea of visualisationit
will haveto be madeinto a break down script which will narrate:

Shot No. Summary pf Action  Costume Notes Props Cast
Coll Col2 Col3 Col 4 Col5

4) Thenext step will follow technical planning which will include (i) Cost d location
shootings (ii) Studio recordiag (iii) Graphic treatment (iv) Sound effect (v) Visual
effect (vi) Editing (vii) Cost overheads (viii) Other expenses.

5) Planning stage of documentary will beincomplete without atotal pensketch of its
production, cost - t i ne frame, shooting schedule and editing schedules worked out.




Onee that isdone the producer will feel theimpact of preconceived visualisation of Tbevisiest Deommmtery
thetheme.

6) Thenwill comethe detailed scenario, dial ogues, narrations and involvement of
shooting personnel and the actorsand handling of documentary shooting of library
material. In thegiven situation the pensketch and subsequent scenario will narrate
theentire sequenceof shooting and the role of the anchor person — hisacting
schedulesand visualisation of his presentation of thetheme.

Therefore, from theaforesaid it will be evident that the basic grammar of film making
being the same, news film, ad film and documentaries vastly differ in treatment and
fulfil different roles as per viewer's expectations.

Exercise 1
Prepare atentativeshot listfor adocumentary on dance. K eep narration to minimum.

(Check with aidsto answers 3.14)
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3.3 SCRIPT WRITING FOR PUBL IC PURPOSE
ADFILM

L et ussupposethethemeof the ad filmison adult literacy. There hasto beastory-line
in the script preceding the sd;reenplay which may belikethis:

Anilliterate villagebellein Her teensisworkingin thein-lawshousehold in avillage. 1t
isatypical Indian villagewith ponds, trees, kutcharoads, cattle, lightsand shades, The
girl iswithout her husband who isworkingin the Army. She has her old in-lawswho
alsodonot know how to read and write. Her brother-in-law istoosenior toher to have
that kind of proximity asto help her in reading theletter of her husband. Now a letter
of her husband arrives fromjthe post office. The postman comesto deliver theletter.
She requestshim to read it for her, which the busy postman refuses. There could be
three turnsof eventsfrom thispoint.

i) Thepostmanmight agrek toread theletter in which someintimate lineswritten by

the husband would not remain private sinceit would beread by the postman and
she will blush.

ii) Another turnof event cbuld be that she remainsignorant of the letter containing
the message that the husband would not be able to come back since hisleave has
been refused. Thisisbe¢ause sheisilliterate and isnot ableto either read or share
it with anybody else. She runsaround keeping the letter closeto her chest.

iii) Thethird possibility could be, instead of alettershe getsamoney order and sheis
cheated by the postman,

Sincethisisa public purposead film, the client issupposed to be DAV Por may be
some autonomous body affiliated tothe Ministry of Education. L et ussupposethat the
client has chosen the third alternative.

3.4 SHOOTING SCRIPT

Once the story-lineisapproved, a shooting script iswritten. When the theme and the
treatment have been agreed upon and approved, more detailed research into the
subject matter can proceed. Naturally, investigationswill have been madealready; but
now, all theinformation that thefilmisto present must be systematicallygathered
together and checked for accuracy. Wherever possible, locationsshould be visited,
contacts established with those persons the crew will have to work with and camera
anglesplanned.

If thefilm isto deal withatechnical subject aconsiderable amount of effort may be
required to master the principles and techniquesto be presented. No source of
information, however smalljits contribution, should be neglected. In the case of
technical films, an expert on the subject can often beinduced to write a description of
aprocess, or asummary of hisfield of work, and thiscan provideinval uablebackground
information. Books, rnagazihearticles, even salesleaflets, all helpto build up that fund
of information that will be so useful when writing the shooting script — particularly
where adetailed commentary iscalled for.

It may bethat the budget does not allow all thelocationsto bevisited — if somedf them
areoverseas, not only cost but alsotimemay precludea preliminary reconnoitre— but
itisstill possibletofind out a great deal in advance through study and research. While
the resulting shooting script cannot be aswatertight asthe one where a detailed
examination of every location hasenabled each camera set-up to be planned, we shall
see later that much can nevertheless be achieved.

Theshootingscript: Let usdonsider first, the case where afull and detailed shooting
script can be produced. What information should it contain?

Theideal script should describe the visuals, shot by shot, and provide thefollowing
information: |

The shot number |

Whether exterior or interior

Thelocation

Thetimeof day—whether day or night, unlesssome more specifictimeis

important to the script, such as' Dawan' or " Twilight".



The areato be seen by the camera,
described as
Long Shot (LS)*
Medium Long Shot (MLS)*
Medium Shot (MS)*
Medium Close Up (MCU)*
Clossup(CU)*
Big Close Up (BCU)*

If thecameraangl eisother than anormal eye-level view, afurther descriptionmust be
given such as upward angle, downward angle (sometimescaled a Top shot) and any
camera movement called for within the shot, such as Pan left* Tilt upward* ,zoom in*
etc.

* (Thesescript terminologiesare explainedin 3.8)

All thissoundsvery complicated, but an examplewill show that it is, in fact, quite
straightforward.

First sequence: Exterior Pan Shot—A typica Indian villageisshownwherethevillage
belleiswashing clothes at the wdl within the courtyard of her house. (Dissolveto
M.C.U.)

Second sequence: The postman comeson acycde with a bunch of lettersand money
orders. Heknocksat the door, thegirl comesand opensthedoor. Thevillage bdleis
extremely happy to seethe Money Order and the letter writtenon it.

The postman wantsto sit in the house. Heisinvited inside the house and given astool
tosit. In-lawswho do not come out but enquirefrom behind about thestranger. She
saysthat Money Order hascomefrom her husband. (Zoomout thegirl. C.U. toM.O.)

Third sequence: Sheis bringing water while the postman countsthe money and gives
her just hdf of theamount. Postman's vile posturesreflect his misdeed.

Sheisnot very happy toget only Rs. 300/- and sheofferssweetsa ongwithwater tothe
postman.

Fourth sequence: She countsthe money and goesinsidethe house. Showsit to her
mother-in-lawwho a so expresses di sappoi ntment. She wakes up thefather-in-law.

Fifthsequence: (Interior) Insdethehousefather-in-lawasksthevillagebelleto bring
hispair of spectacles. Father-in-law, whose eyes have gone bad, wearsthe glassesand
startsreadingtheletter on the money order with great difficulty. Theletter isaddressed
to thefather-in-lawwho could not be called at thetimed the ddivery o the Money
Order sincehe wasdeeping. Now that he haswoken up, the villagegirl hasgiven the
Money Order and the money to her father-in-law. The old men is shocked and abuses
the daughter-in-law.

Sixthsequence: Mother-in-lawtellsher husbhand""Why don't you teach her al phabets?"*

(Dissolveto exterior)
Background narration carrying the messaged literacy.

35 SHOOTING SCHEDULE
After the story-lineis approved the scriptwriter should ask himsdf somequestions.
Those questionsare:

i) Whatisthedurationd the ad film and how many charactersaretherein thefilm?
ii) Whatisthe profiled the audiencefor whom thefilm is being projected?

iii) What isthe specific messaged thisad film?

iv) How much money isthe Advertiser prepared to pay to do thefilm?

v) What isthe deadlinefor the completiondf the project?

Accordingly shooting schedule and location are to befinalised.

L et ussupposethat thedurationisfor ten tofifteen minutesand there shall be four
charactersbesidesthe narrator whowill beoff thescreen. Theaudienceprofilemay be
ordinary film goers and thefilm is meant both for exhibition halls(i.e. 35mm) and for
roadside screening by the Directoratedf Field Publicity {i.e. 16mm). The specific
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Y messageof the Ad filmisgpreading of awarenessdf literacy. Let usalso presume that

the money given issufficient for onelocation shootingfor aday. On the finalisation of
these parameters the screenplay emerges.

3.6 TENTATIVESCREENPLAY

Sincethereare six sequences, thefirst thing the scriptwriter should dig isto divide the
duration among the sequences which in thiscase would be on an averageless than two
minutes per sequence. The normal speed of narration in documentary/news writingis
two wordsper second. Therefore, for aone minute sequence, at the best 120 words
could be written for video/16mm film camera.

Narration/dialogue

T
Shot- Durahon Visuds A udic-rissal
list
n 2 T A iz sownd. The time
minutes  Indian isabout meom, Thecamerapans
Village  onto the wllags and it mooms

This isVillageBARUIPUR, 0kms, wway from Calcutta.
Thoughit is neart hecity the tight of literacy has not reached
thevillage Thevillagegirt, Bimla, iswell adjpstad

intotheparticuar household withthefamilyintowhichshecamejud a year ago.
from outikle, The gate of the Her husband, Gopal, is in the army, He is serving in the
courtyand i open and the North-East. Sheiswigtfully looking forward toa
willage girl isdrawing Water communicationf ramhim.

from the well and washing

clothes. camera zooms
inside st house, focuseson

e father4in-law and mother-
in-law.
Thefawin-law isdozing
and themather-in-law 1s
knitting.
2 3 Thepostmancona.onja Appro-  Postman: " Thereisamoney orderfor you."
minutes  cyckwith abunch of Letﬁ priate  Bimla:"Any |etter?”
andmoney sedery, Heknocks Audio  Postman: “Yes, he has written somethimg, | will
a thedoor, thegirl comesand reed out for you but first you get mesome water.”
opansthedoor. The village {Thegirl go<s inada t he house, The postman
bele isextremely happy tosse leaves hiscycle and startssorting out the money
the moneyorder and the letter order)
writtenonit.
Thepostmda wantstositinthe Mother-in-law:"*Whohas come Bimla"?
house. Heisinvited inside the Bimla: " Pogtman"
house andgivenastool tosit. i The postmaniscounting notes for Rs. 300/« and
In-lawsdo not comeout but camerazoeoms inon the money order form where
enquirefrombehindabout the Rs. 600/- isfocussed. Thegiel brizgs twoleddus asd
stranger. Shesas that M. O. aglassd water)
hascomefrom her husband.
Girl : "Havesomeswests."
Rost nan : Thank you very mosh (Postman
Startstaking sweets)
3 2 Foceson the money order — Postman " HereisYOur money Rs. xyy. rom
minutes again thesumis shown. (xzes your husband."
back tothemoney b ti G - ** N . by el o™
counted bythepostm‘:i Fosiman : “What can [ o’ Vs can e e
notes of RS, 10/; oslminating to maseyorder” e
Rs. 300/-.
Herides on thebicycle and Girl: “lean’tread”. !
goesoff. [
Pesiman : “Thank you, see youmext month.”
4 2 She countsthemaaey add goes Girl: Money order hascomeframyour son.
minutes sice the house, showsit o Hehas sent RS 3W-. Helumot oiming home
themother-in-lavwho+ this month.
expresses disappoimimeni. Father-in-law:* Let me st What belsk writtes.”
Shewak es up har father-in-law.
3) 3 -in- for specs, -i - My eyesare fuling, let me
minutes vﬁaetggtflgnl"lm r'th'necs F gg\?\;)l Mmygm!;ey hl{sibge:te, Rs.:ﬂ'l’d-?

thee hesar. Hie is inside Lhe
room.

Bimla: Rs 30/ only.
Mother-in-law: "Why? Fowmuch didke
send?



F.l.L.:Rs. 6001-When youc~a'treadwhyaai Tolerriston Dormmesiary
youwakeme up?"

Bimla: " Howcould 1 knem that thepostrmas
wouldcheat me?"

F.I.L.:" Yourparcntsdidnot teach you to read
even numericals?”

M.I.L.:" Don't abuse her. Why don't e
helpher toleam?”

Background narration: Leam your alphabets
torealise your rights.

3.7 CHECKING THE SCRIPT

After the script is made there will dwaysbe a conference between the producer, the
client and thescriptwriter in whichthesefivequestionsareto beanswered one by one:

a) Doesthe presentation appeal to the proper audience and achieveitsintended
objectives?

b) Isitinformative?
¢) Doesthe photostory move smoothly with irrelevant elementseliminated?
d) Doesit holdthe attention of theaudience?

e) What about thetechnical qualities like filming, acting talents, music, location,
scene effectsand editing?

Once these questions are answered the entire team should be in a position to readjust
thedifferent elementsof production and afinal shooting script will emergewhichcould
. go asscreenplay. But before wefinally ifeorporate cameraman's details, let us
familiarise ourselves with a typical example of cameraman's terminologies.

3.8 SCRIPT TERMINOLOGY

Script terminology variesdightly with individual scriptwriters, but it may be helpful at
thisstage to summarise the most common terms used, and define them.

PICTURE
Exterior : Any scene shot in the open air.

Interior : Any scene shot indoors, usualy with the aid of artificial lighting but not
necessarily so. It may be useful, asan aid to subsequent planning, to add in the script
an indication asto whether artificial light will be required or not. In featurefilm
production, INTERIOR would usually indicated a studio scene shot on a set with, of

course, lights.
Long shot : A full general view of the subject.

Mediumshot : Part of thescene photographed from nearer thanalongshot. MEDIUM
SHOT (halfway between alongshot and medium shot) MEDIUM CLOSE UP
(half-way between a medium shot and a close up).

Close Up: A closeview of an object or somedetail in ascene. 1n the case of human
subjects, the head only.

BigClose Up: A very closeshot taking in avery small area. In the case of human
subjects part of a head or faceonly, e.g. the eyesor the mouth.

TWOSHOT, referring toashot justframing twopersons — prokably head and shoul ders
only — isa useful and concisedescription. CLOSE SHOT — Somewritersprefer
CLOSE SHOT (C.S.) to CLOSE UP, but such variations are purely personal and are
easily understood.

CAMERA INSTRUCTIONS

PAN : An abbreviationof theword " Panorama” meaning to rotate the camera
horizontally.
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TILT : A movement of the camerain the vertical plane, the direction usually being
indicated : TILT UPOR TILT DOWN.

TRACK (ORDOLLY) : To movethecameraforward, sidewaysor backwards, using
a'"'dolly" — acamera support on wheels. Sometimes the term is changed to TRUCK,
i.e. TRUCK IN OR TRUCK OUT.

ZOOM : Tooperateazoom lenson thecamerato bring the subject optically nearer or
farther. ThusZOOM IN or ZOOM OUT, sometimes amplified still further to ZOOM
FROM MEDIUM SHOT T O CLOSE UP.

SHOT-LINKING INSTRUCTIONS
DISSOLVE (OR MIX): The merging of one sceneinto the next.

FADE: Thegradual darkening of asceneuntil thescreen becomesblack (FADEOUT)
or thetransition from ablack screen toanormal picture (FADE IN).

WIPE: Alinemovingacrossthescreen " wiping" off onesceneand revealingthe next.
In practice theline can be straight or any shape, vertical, horizontal or at any anglein
between.

Theseeffectsareall knowd as™ optical s because they areoften inserted at the printing
stage by meansof what isknown asan " optical printer" — although now-a-daysmany
such effectscan beintroduced inordinary printing. But theseare technicalitiesthat will
be goneinto more fully later.

Dissolvesare most often used to bridge time or change of scene from one placeto
another, when a quick, smooth transition isrequired. Fades, although they are also
used to carry usto another time or place, separate two scenes much more decisively.
They must, therefore, be used more sparingly.

Wipesprovideaquick, slicklink, but they arérather a" gimmick' and can soon become
irritating if they are used frequently.

Badse?2
Whatisa pan?
(Check with aidsto answers 3.14.)

Badse3

SOUND INSTRUCTIONS

In the case of the sound track, the terminology islesscomplicated. In addition tothe
commentary and dialogue, theonly instructions usually relatetothehandling of music
and effects. Thefollowingterms are commonly used:

SYNCHRONOUS SOUND (or SYNC SOUND): indicating that the sound isto be
recorded at the time of shdoting.

WILD SOUND (or WILD TRACK), indicating that the sounds, usualy effectsor
background noises, areto be recorded non-synchronously — that is, not at the same
timeasthe shotswere taken, or not with asound system linked to the camera.

MUSIC, MUSICTO BACKGROUND LEVEL areself-explanatory.
MUSICOUT or MUSIC IN arethesame asFADE-OUT MUSIC and FADE-IN
MUSIC.



Exercise 4

What isthe difference between a shooting script and afinal screenplay?
(Check with aidsto answers3.14.)

Exercise 5
Write short noteson long shot, close up, big close up.

..............................................................................................................

3.9 PRINCIPLES OF FILM PRODUCTION

It will already beclear that the preparation of a detailed watertight script isnosmall
undertaking. If thefilmisacommercial one, or hasbeencommissioned by aclient, the

script will represent asizeableitem in the budget, and the amount of work involvedin
its preparation must not be underestimated.

Itisalsoobviousthat thescriptwriter must haveasound knowledgeof the principlesof
film production. He must understand rulesof camera movement, the proper length of
shots, the variety of anglesand cameraviewpointsrequired by thefilm editor, and
when to use" opticals' — dissolves, fades and wipes. He must be able to suggest how
the variousingredients of thesound track — dialogue, commentary, music and effects
— can be blended together to suppert and reinforce the visuals.

Script writingis not merely tellinga story or presenting asubject in afilmicform. Itis
the making of a plan of action whereby ateam, consistingof adirector-and his
technicians, can bring their subject effectively to the screen. The breakdown of the
subject into separate shotsand the selection of cameraanglesare not, indocumentary
work, amatter merely for theassistancedf the particular scriptwriter. In the production
aof fictionfilmseverything will normally be under hiscomplete control. The approach
that thescriptwriter considersto bemost effectivefrom an artistic point of view can be
conceived. The art director can no doubt so design hisset that, however unusual the
requirement, that particular camera angle can be made possible.

The documentaries, on the other hand, are usually dealing with reality. What the
scriptwriter isintending tofilm probably aready existsand cannot bealtered merely to
suit hispurpose. That iswhy the preliminary research before the script iswritten must
be much more than asurvey of the subject-matter. 1t must also be an examination of
thelocations with the practical object o deciding the best camera positionsthat are
physicaly possible. It isuselessto suggest adownward anglefor ashot of alarge
machinetool if the problemsof getting thecamerainto theel evated positionvisualized
are going to dislocate the factory.

It isimportant that the cameraangles described in the script area are well thought out
and practicable. When thecrew arrive to shoot the scenestheir work will proceed
imoathly only if the cameraset-ups suggested are feasible without agreat deal of
rearrangemeht. For, if one of the suggested set-ups turnsout not to be possible,
discussions are necessary, alternatives must be compared one against theother, and a
great deal of timeiswasted. And thereisawaysthe danger that a changed camera
positionfor oneshot will upset the proper transition of that shot to thesubsequent one.
Hasty adjustments Of the camera viewpointsif called for in the script, may resultin
picturesthat the film editor later finds difficulty in assembling smoothly.

Trbrralion Dhscamaniary
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3.10 SCRIPTING THE UNPREDICTABLE

Sofar wehaveconsideredthe case whereitispossibleto prepare adetail ed script of the
wholefilm. In documentaty work, by no meansdo all subjectslend themselvesto being
fully scripted in advance. It isobvious that filmscontaining sequencesto be shot
newsreel fashion — such as film of amotor race, for instance—cannot be planned in
very great detail, Filmsthat observelife, usng " candid camera" techniques to filmlife
asit happens, must remain only loosely planned, at least as regards the sequences
where the subject is not under the director's control. But it isawaysvitally important
to prepare asdetail ed ascript asthesubject-matter permits — and in many casesmore
can be planned and presented on paper than might be imagined.

The best approach to the problem isto divide the scenes under two headlines, those
which are under your control and thosewhich are not. Theformer can bescripted, the
latter cannot. The script will then take the form of a framework, with the predictable
itemsacting asthe pegsupon whichto hang theremainder. The unpredictableportions
canthen beinsertedin plainlanguage, in astylesimilar tothat employed inwritingthe
treatment.

The unpredictability factor is uppermost in a newsgathering situation. Thisis
particularly when apolitical story isdevel oping — at every moment a new twist and turn
of agiven event. Say, for example, when the newscamera crew waswaitingin front of
the house of former Primp Minister Chandra Shekhar where Ram Jethmalani wasto
begin hisfast — nobody could predict that Mr. Jethmalani would beso badly bashed up
by some hoodlums. Similarly while gathering the shots of earthquakesof disasterslike
floods and famines, one simply cannot predict what isgoing to happen at the scene of
the event. However, in routine newscoverage one could alwaysexpect certain things
tofollow. Say for example, onacoverage likethat of pre-election campaign by political
parties one could expect newsfilmsgiving details of the constituency, highlightsof the
major contestants, percentage of votingin the previous elections etc. (Two samples of
thefilm script are givenin sections3.11 and 3.12).

3.11 NEWSFI LMSCRIPT : ELECTION NEWS

Now, let uslook at a newsfilm script of Election News.

Shot-  Visuds " Durdion Narration

lig

1) General shotsof Haryan‘a 45 ‘ Haryanaand Western Uttar Pradesh have morethan one thing
including green fields, seconds incommon. Besidesbeinggeographically andethnically
fast movingvehicles, | continuous, both havegiven thelead in theagricultural
trucks, tempos, bedecked breakthrough in thecountry, converting arid zonesintoa
with flowers, costumes, green belt. Rohtak constituency, fromwhere the Dy. Prime
slogans,oldmenand Minister will defend hisseat, hasstraightaway goneinto
women movingon | high-pitch campaigning. Public meetings, posters, banners,
tractorsetc. ‘ cut-outs, slogansand limericksover the public address system

| speak of the Electionfever.

2 Map with barssuper- | 90 Thistime 26 candidates arein fray including Bhupinder Singh
imposed on general shots  seconds of Cong. (1), Raj Kumar of BJP, Inder Singh of Haryana
of public meetings-some! VikasParty besidesthedefendingcandidatesDevilal of
synchronisingwith the Samajwadi Janata Party. Followingtheelectoral adjustments
candidatesasspoken in *he Stateit becomesevident that therearefour major
by the narrator combinesinthefray: namely Janata Dal, HaryanaVikash

Party of Sri Bansilal; the BJP; the Cong. (1) and SJD. Eachone
of thecombinationsisoptimisticof drawing advantagesover
thedther. Lasttimethe Dy. PrimeMinister had defeated his
nearest Cong. (1) rival, Hardwari Lal by amargin of 1,89,005
votes. Hehad polled 64 per cent votes. Theelectoral history

of theconstituency revealsthat since 1%7 it hasgivenits
verdicttoBJSin1971, BLD in1977,JP(S) in 1980. JD wonin
1989 with JD 64% barring 1984 when rhe nation
overwhelmingly voted for Cong. (1).

3) Introduction tothe 5 Considering the law and order situation in the neighbouring
interviews with seconds  stateof Punjab theGovt., in consultation with theCentre, has
DM/ADMor been constantly assessing the situation andapplying
SP/Addl. SP correctives. Duecare has been taken to guard the polling

booths.



4) Interviewson Synch. 45 (Hold/Sound up)
seconds

312 NEWSFILM SCRIPT : FESTIVAL OF INDIA IN
FRANCE

Thisisa newsscript on theinauguration of the Festival of Indiain France:

Shot- Visuds Duration Narration

list

1) General shotsof Eiffel 60 TheFestival of Indiain Francewaslaunched in Parishshort-
Tower andthevicinityof  seconds whileago. Againstthebackdropof historic Trocaderowhichis
Trocadero overlooking resplendent with victory arches. festoons. cultural stalls. both
theriver Seine. TheMela French president Mitterand and I ndian Prime Minister Rajiv
ground ontheTrocadero Gandhi witnessed thefloating of thesymbolicoil lamp boats
tobeshown withalong carrying thewater of Gangafloating on theriver Seine.
shot pan fromleft toright Thisis thesecond festival of itskind in Europe where I ndian
and then zoomingintothe Culturewithall itsearthy fragranceistransplantedontooneof
lighted oil lampsfloating themain thoroughfaresof thishistoric International City.

ontherivercarrying Ganga
waterwithcamelsand
elephantscaprisoned
carrying over 100artists

inthebackground.

2) Viewsof Eiffel Tower 60 Whileail tamps floated on the Seine both thel eadersshook
tiftingup tothestorey, seconds hands, keenly attentive to theatmosphereof soundsand voices
whereboth the French interspersed with cries of birdsand murmur of Indian and
President and the Indian French crowds, fragrancefrom burning incense. withtights
Prime Minister are illuminating theflagsof Indiaand Francetransformingthe
seen witnessingthe nervecentreof Franceinto aminiature India. It was a vision of
launchingof thefestival. atypical Indian Mela transplantedon the Trocadero.
Thecameraal soshowsthe
Mela atmosphere.

3) Thepan shot of the Withthis, theyear longfestival of Indiain France hasbegun.
entire Mela.

Exercise6

Writethenarration for anewsfilmsequenceof your choice. Giveonly brief descriptions
d visuals.

Tt nbirn Docaseniary
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(Check with aidsto answers3.14.)

3.13 COMMENT

However, indocumentary films theopening and theending arethe most difficult parts
towrite. If afilmstellsastary, thestory itself — if it isagood one has a readymade
beginningand end. But adokcumentary filmisvery often adicedf life, andlifeflowson
in a continuous stream. Some moment must be selected, arbitrarily, as the beginning.
and another moment as the end. A good opening sequenceisfull of anticipation; it
capturestheinterest at the putset and gives promise of interest to follow. The
conclusion isequally important, and should have an air of finality and completeness.
Evenif the bulk of afilmisiunpredictable and cannot be scripted in detail in advance,
atleast try very hard toscript the beginningand theend. Beginningsand endingsdon't
happen naturally; they have to be contrived.

3.14 AIDSTO ANSWERS

Exercisel
Study 3.6.
Write your final draft in the format given for thedocumentary on Literacy.

Exercie2 |

PAN PANNI NG Abbreviation of Panovama. T 0 rotate thecamera, whiletakinga
shot, about itsvertical axis.

Exercise3

TILT — Tomovethecamera up or down about itshorizontal axisduring thetaking of
ashot. '

Exercised
Study 3.4 and 3.6 and develop your own answer.

Exerciseb |

LONG SHOT — Shot taken with the camera at a considerable distancefrom the
subject. A shot includingthe wholescene, or, inthecase of ahuman subject, including
thewholefigure.

Close-up— Shot taken close to a subject and revealing detail. In the case of a human
subject, ashot of the face only, the head only etc.

BIG CLOSE UP — Shot taken very closeto asubject, closer than would be necessary
for aCLOSE UP. Intheicase of ahuman face, part of afaceonly.

Exercise6

Follow the model given for 3.12.
Y ou can take a newspaper item and develop it into a newscript.



